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Abstract

This study presents a conceptual model with regard to the fundamental role of economic
attitude towards water industry as one of the key aspects of the development of internal
marketing in the water and wastewater industry. In this study, Interpretive Structural Analysis
(ISM) method was used to collect data, interview, design conceptual model and gather data. The
results show that according to the conceptual model presented in this study, the economic
attitude towards the water industry with high penetration power is recognized as the most
fundamental and influential aspect of the development of internal marketing. According to the
linkage analysis method, especially the dimension of economic attitude to water industry,
infiltration power - dependency is one of the most important aspects of development of internal
marketing. In this respect, drafting of outsourcing regulation to improve the performance of
water and wastewater industry is necessary.

Keywords: Development of Internal Marketing, Economic Attitude to Water Industry,
Performance Improvement.
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Table 1. Structural self-improvement matrix

Internal marketing

R dimensions i 2 i ¢ . .
1 A comprehensive
incentive system
2 Economic attitude to the
water industry
3 Comprehensive system
of human capital
4 System of competency in
appointments
5 Vision and strategy
formulation
Change the
6 organizational structure
approach from task to
process
7 Process management
szl ol le ol s e 5l=Y Jsx
Table 2. Structural self-proceeding matrix
Row Internal marketing dimensions 7 6 5 4 3 2 1
A comprehensive incentive
1 P 75% 50% 50% 50% 50% 50%
system
Economic attitude to the water
2 . 100% 50% 50% 50% 75%
industry
Comprehensive system of human
3 P Y 50% 50% 50% 75%
capital
System of competency in
4 . 50% 50% 50%
appointments
5 Vision and strategy formulation 50% 50%
Change the organizational
6 structure approach from task to 50%
process
7 Process management
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Table 3. Percentage of realization of each mode of the ISM method

Internal marketing

Row ranle 7 6 5 4 3 2 1
A comprehensive incentive
Vv \Y A A A
system
5 !Economlc attitude to the water X X X X X
industry
Comprehensive  system  of
3 . 0O X X X
human capital
System of competency in
4 Y_ p y vV O V
appointments
Vision and strategy
5 . X A
formulation
Change the organizational
6 structure approach from task to ~ V

process
7 Process management
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Table 4. Accessing primary matrix

Dimensions 1 2 3 4 5 6 7

1 1 0 0 0 1 1 O

Dimensions 1 2 3 4 5 6 7 Power ofinfluence

1 1000110 3 2 L 4 44 44l

2 1 1111 11 7 3 1 1 1 1 1 1 o0

3 1111110 6

4 1 1111 0 1 6 4 L A B

5 0 11 01 0 1 4 5 0 1 1 0 1 0 1

6 0 11 01 11 5

7 0 1 0 01 01 3 6 o 1 1 0 1 11
Dependency 4 6 5 3 7 4 5 7 0o 1 0 0o 1 0 1
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Table 6. First repeat segmentation of matrix levels of access

: : Output Intput Common
Repeat Dimensions collection collection collection Level
1 15,6 1234 1
2 1,2,3,4,5,6,7 2,3,4,5,6,7 2,3,4,5,6,7
1 3 1,2,3,45,6 2,3,4,5,6 2,3,4,5,6
4 1,2,3,45,7 2,34 2,34
5 2,357 1,2,3,4,5,6,7 2,357 1
6 2,3,5,6,7 1,2,3,6 2,3,6
7 2,57 2,45,6,7 2,57 1
o Fmd o Sl sl (gan i 093 51V Jsue
Table 7. Second repetition of the segmentation of matrix levels of access
: : Output Intput Common
Repeat Dimensions collection collection collection Level
1 1,6 12,34 1
2 1,2,3,4,6 2,3,4,6 2
2 3 1,2,3,4,6 2,3,4,6 3
4 1,2,34 2,34 4
6 2,3,6 1,2,3,6 6 2
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Table 8. Third repetition segmentation matrix levels of access
Output Output Common

Repeat Dimensions ¢ Jljection collection collection Level
1 1 12,34 1 3
2 1,234 2,34 2,34
3 3 12,34 2,34 2,34
4 1,2,34 2,34 2,34
o s o Sl sha (gan i ol 1S54 g
Table 9. Repeat the fourth partitioning of the matrix levels of access
: : Output Intput Common
Repeat  Dimensions collection collection collection Level
2 2,34 2,34 2,34 4
4 3 2,34 2,3,4 2,34 4
4 2,34 2,34 2,34 4
Level 1 '
. Vision and strategy Process Masagement
. formulation g
Level 2 T — T

Level 3

|

Lo Comprebensive system of
humas capital

.

Level 4 I

Fig. 1. Interpretative structural modeling dimensions of internal marketing development
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Fig. 2. Penetration-dependency power diagram
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